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BOOT 
CAMP
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WHY?

TO CHANGE YOUR 
PERCEPTION OF 
THE PLATFORM 
AND GET YOU 
USING IT TO 
ADVANCE YOUR 
CAREERS.
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VANITY URL

Promote your public profile and allow others to easily identify you!
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INSIGHT FROM LINKED IN 
SPECIALISTS

ONLINE PRESSENCE

Profiles with 
pictures get 30% 
more views!

Pictures should be 
appropriate to your 
BRAND & your INDUSTRY.

Have a friend help you with a good 
picture!
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BACKGROUND 
ART
1.File type JPG, GIF or PNG. 
2.No larger than 8MB. 
3.Recommended pixel 

dimensions are 1584 (w) x 
396 (h) pixels.

Try a great picture of your process, or 
with a team of people.
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NAME & TITLE

PRIME  
REAL 
ESTATE.
120 characters  

• Keyword optimize  

• Top 2-3 job titles and keywords  

• Brand yourself for the job you want  
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NAME & TITLE

PROFESSIONAL 
HEADLINE
It’s not just your job title. 
Use those 120 characters. 

“I help (people/comanpies) do (this) by doing 
(that).” 
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YOUR SUMMARY

RULES:
• 2000 characters  
• How many years of experience?  
• What are you passionate about?  
• What gets you excited enough to get 

out of bed each day and go to work? 
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YOUR SUMMARY

RULES:
• What significant contributions have you 

made for current/past employers? 
• What professional achievements are you 

most proud of  
• Keywords and phrases 10+  
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YOUR SUMMARY

KEYWORDS
Make a list of your most 
appropriate KEYWORDS. 

Sprinkle those throughout 
your LinkedIn and other 
online profiles. 

Packaging Design 
UI/UX 
Web Design 
Typography 
Branding 
Editorial Design 
Marketing 
Social Media 
etc… 

MAKE YOUR OWN 
LIST OF KEYWORDS 
AND USE THESE 
STRATEGICALLY
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YOUR SUMMARY

KEYWORDS
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EXPERIENCE

• 2000 characters for each job  
• Emphasis accomplishments and strengths  
• Focus on target audience (what’s in it for them)  
• Use a variety of word choices to represent the same job  
• Keywords and phrases 10+ 
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SKILLS & ENDORSEMENTS

• Strive for 50 Skills 
• Connections can 

endorse you. 
• Encore others
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SKILLS & ENDORSEMENTS

• 2+ Recommendations 
• You CAN ask for 

Recommendations 
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OTHER

• Don’t forget 
Volunteer 
Experience, Awards, 
and Publications 



 16

OTHER

Add Interactive media 
and content such as: 
•Latest Work 
•Presentations 
•Video 
•Website Link 
•Blog 
•Resume 
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HOW TO BE FOUND

BUILD YOUR 
NETWORK TO 

500+ 
CONNECTIONS 

JOIN UP TO 

100 
GROUPS! 
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HOW TO BE FOUND

THE HUMAN FACTOR: 

•Recruiters will spend 6-10 seconds, 
make it count!  
•No irrelevant information or 
repetitious details  
•Make sure it is easy to read  
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HOW TO BE CONNECT

THE HUMAN FACTOR: 

•When you reach out for a new 
connection, don’t rely on the default 
greeting… make it PERSONAL. 

“Hello Bill, I’m a recent design graduate 
looking to expand my industry network. 
It would be great to connect with you!” 



 20

YOUR LINKED IN HOMEWORK

JOIN 100 GROUPS! 

•Helps you rise in 
search results! 

•Helps your 
networking. 

Start to look for GROUPS based on 
what you are interested in!
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YOUR LINKED IN HOMEWORK

FOLLOW COMPANIES 
YOU WANT TO WORK 
FOR/WITH. 

LinkedIn encourages 
companies to consider 
“followers” as potential 
candidates 

You get Status Updates on 
your homepage. 

Identify people who work  
there. 
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YOUR LINKED IN HOMEWORK

FIND DESIGN 
RECRUITERS 
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YOUR LINKED IN HOMEWORK

DAILY: 
• Interact With Your Homepage Feed 

WEEKLY: 
• Post Something! 
• Add New Contacts 
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YOUR LINKED IN HOMEWORK

MONTHLY: 
• Update your profile. 

• Any new job responsibilities or professional accomplishments 

• Contribute to a couple groups. 
• Helps you establish yourself as a thought leader in your field 

• Reach out to an old contact 
• Simply make it a point to catch up
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Let’s Connect!

@nlongo
LINKEDIN


